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Transition for a Service Oriented Operator

Wang Zhaohui
(Guangdong Reaearch Institute of China Telecom Co., Ltd., Guangzhou 516030, China)

Abstract The transition from providing products to providing services is discussed in the Telecom industry. The focus is on
the demand-driven and profitable demand oriented operation, and the developing strategies on network and service platform are
provided. Lastly, the software developing capability is considered to be one of the most important factors for operating mobile
internet services.
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Research on the Development Trend of M-Commerce

Li Qingyan, Jin Duo, Zhang Wenan, Zhang Tao
(Guangdong Research Institute of China Telecom Co.,Ltd.,Guangzhou 510630,China)

Abstract In pace with the rapid development of mobile Internet, m-commerce is provided with the opportunities and solid
foundations. M-commerce is creating the brand new consumption patterns, and has brought about a great change on consumer
behaviors. Based on the latest global cases of m-commerce applications, we have analyzed the recent business model of
m-commerce, predict the development trend of m-commerce, and focused on the development of related technologies.
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