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Research Progress and Prospects of Online Tourism
HOU Jian—na!,LI Xian-de?

(1. Tourism college of Shanghai Normal University,Shanghai 200234,China: 2.The Center for
Modern Chinese City Studies of East China Normal University,Shanghai 200062, China)

Abstract: This paper reviews the research progress of online tourism. Foreign
scholars focus on impact of information technology on tourism,consumer
behavior of online tourism information channel of online tourism. Chinese
scholars focused on the tourism e-commerce,tourism websites and mobile e-book,
industry value chain of online tourism,and others. Finally,the future
prospects of online tourism research is the division of online tourism
industry value chain, competition and cooperation relationship of online
tourism agents,online travel business growth strategy. Online travel business

innovation research direction also need to be strengthened.

Key words: research progress;research prospects;online tourism



