S R

(EFERY  CHINA BUSINESS&TRADE

Marketing

ity RETE

1 B WA EZTHAE, RN ST 2R WA A BRI AR A T AR FEBRAIA “BRUn T AR AR Ay 2
i P, e B A R A A S T T ARAT (bl AR AP B B S (R AN S T, f BRI 17 R A R 4 5

mIEEHRIE TR

ERREFER XER KR

K5
[

BEAT AR 7T, AR G5 I AR A, TR IR ke Al e el gt i

KEEIE: DU e
HESES: F272

ULAEA, AEFRIE 220 R b PR 2 1 I T BRSO AR PRI B
APt S AT s T i ERCRTH B il 1 25 B0, e B a4
PRI 7 MR b TR, ANV IEAIZARA Fi S TH&M. 4524 1)
C&ALLR HA A Uniqlo %, £y 2y i A b E] T4 55 A1 IR e it R e
IF 1B TE S X AL R Al e TARR AR 38 4 s oA B ™
W A B EG o TT R TR B 2 R e B R B 38 4, LR IR S i 8
SIS POV B R 27 R R AR R R R A A R
#ACHIROSE SN A e e 4 bt fith -

X ERERIRAD: A

1 iREET R EERENE RES

ULAPA S DRI i ™ R e A il b el TR, 2001 ~2005
A, 2 BRI R ARV B A K 1 3% i PRI 1) T b it R )
HEIE 745% v, LAY B4 DRt v e 48 it
Blipe A2, BIPY LA NZARA, 5 i TH&M, HA [ Uniqlo, fif =
IC&A . PHHEA WM RS MR ZARA , BLE A 42 BR f5c s D 1)
Mk i hip.2—, 72007442 BR100K S i B b4 515864 67, AR5 B
WUEE] 162.64{CIIT, F20104- A 2 BRTTANEZ I 11516
I At LA Dl 5 R Be S R e e o B A N L 200845
H&MI T8 REIE 20005, AFHY B A1 A104,041 1 )5 B M 1.
ik FIESN A PRIB IR 3,00 B Uniqlo, 21200948 i 3 4 B Y
I R 720005,

SO, rh T LR R R Ay 1 DRk 1 M e e i e Jg 19
Tl F20104FE, ZARA MR CAEH 1 75K I, AR
TS HEAA S D B e [ 38 7 B 2R304 AR A A A& 1
AHyUniqlo, iZat LR [ 1 51 1k 218665, HEMAE[E i)
I AT48F I HAT W A 5K Hhve

2 REHE" BREFEREERTIS

P i R SRR F BRI AR AELS ~30% 2 [H]
(AR BRI SR A Lo i — 2 P Bl 0 A R I i A PO B J 1
W FA—E T B RE 0, 36 SRR R A T A AR P A
FHINF R B X SEARAE, “PRIby 17 JIl R it MR T 1520 it 258K
P AR RN, S I 1R i AR PR A T I
AR PR BSOS PR et 1172 i g R R e 9 ) 22 1, TR
BRI 1 AR ERAF B PR (TR 9 05 o BE AP, i TR 3
{2 SR T TS SR AR A 5 5 LA i [ )
R HAe, DRI R 1 JI 26 it LA R AAN [ B DX 14 7 B IR (S5
EA T ARG YA B AT, b bR e IR 22 DA A Ml e Ll P il

OFIEAEINH: 2009 AL G TP At 2Bl R (I B 25 42
GREAC R A L SRS B 2 FIT ) (09BeJG271).

38

XEHRHE: 1005-5800(2011)07(b)-038-02
ERKNLY 7o A BB AR

3 iREE" BRETERAEATE SR
31 "REED W mK
LR i R B At R 7 SRS Ay 2R b ik PRI AR 2

ROV VL IS | S R DR TR SR o N K B S 76N
TR LT A5 o T — IR R LR 2 Al 5 AR Z AR R 51, b dn
HE&M it W Y 22 25 50 Ay REAS R e R e AR TR L i3 28
RSP AF R AN, R 2 (1 2 Rl ] I , i K PR L 10
SRR I Bt K

SEAD, PRI 7 e b b R 7 S AR AR A P BL 1 LB LI BA S
T I 5 0 P A R 2 BRI 0 B 3 it R 1B TR B 28
ZH S RN R S A SR R A 2%, AR AR A T 2, 3B
SRR T IR T BRI TR oK F it B 1 S it e 246 B 2 H
FIATRY TS e S BRI 1 IR R R 1 K R D Ty Be AR
RO T SRS FTXE 1IN BB R B BETH 2Tty
BELHAIBN, bt ik e G5 1A R S
32 “fRBURM" MM HEKRE

PRI 0 5 R 7 R A SR IR A SRS Ay T 1)

TH e B AR PO (77, DI 1 R MR BT LA T 5 A

(1) BRI 17 R RS EE o el 2 R ML A P R IR R
3 AL i BT AR (R L R RS =5 i ol LMl R A 7
N 55 2855, I 53 JELBELE T B0 Bt A A A DL 3 H& ML it
A P R A il S A AMEL A A BRBOOSK 1) S iR 2L T A i
TA L TRAURAIER

O f& i ar Al AZARA A B, ZAR AfJ400 £ f Be L
Uil A 2 4t 200005K B L, i A B 27 R AT
LT A I T HEAh™ PRI 17 it R A H & ML I I ) 5 2521 ~ 25
RICAT 1 FE P K 22 B R Al — M 426 ~ 94N J o i ) Ay ik
A BARIEAR Tl AR ST Al SR B S

AT J e T T o PR ™ e i ot g A A FRDJB k 5
1B 2 ZARAREAEHEH12000 2 30 R, 125 Bl x4 P UCRT U2,
e PRI PR AL, A DA SE Tk R S SR Al 2
AR P ABE T A B B R /N BRI RERI LA/
{1 JET 3] S e

(@) “RIb 1™ IR e Al RRAR AR e o B R S IR i it
TRARAR Sl R R TR IR, (U i Tk i ke i iz /b, PR ok
SRR AT 1fi H s f AR SRS, 11 9 & R4 E A2
F i b R ik 23 W 3K . A 200 LAE- B4l 4 51, HEM Hr4n = A7
13%,TIZARA R 7%.
33 "ZFERZRIE" HIEIHKR



(FRERERY  CHINA BUSINESS&TRADE

B RS

i 2 T R b A A R R
PR s o B AP, BB B SE w2 Fh LA EAY:

(Dl i % et e 5 P S B AT S M e e B R
TG AR AL S B i S A6 0, i 0 T 0B T T e e D
AR ARX S T Al TR — R M 2R AT i 2 IR
TR RS M LR S R Bl P i 4, A kA e 1
PRI, A o T R B L B s R 8« AHL &ML R A 8, 12%
AR 41 “H&M Magazine” , 2B P I EAITE W] 7 ik
e UL S R i KA s T o

()3 2ok it o R i 0 e PR 1 R 2 i R e 1
PP F 7 R R N 2 A AR SRR 2 SR AL T RS AL
e B AR B AT LALE A, b 30 SE IR Rk X i
A% 3 fT AT RS BT s s Horb, & F HAR (W Unigloydy
i AR A T3 1 AR 25, LA B P B Rk o S St AT
[l AHAS /] CAAH B4

QG)TE GBI AR Pt 7 IR e A4 R 5 2 B IDe 2
T ), SRR RO B K R A BRI T S Ah, i e b,
Fi i AR 2 S5 4 HH— S BB LG 3, DA T 2 % 2 2Rt

HHE&M S G LT A 1EZR 51 HEM § i 200445 T 45 5
TR AR, HEH THEM I S B & TR RS, 2 2 T 9%
Fin e, Sh R R 2] OIS MR . 2 H AT 1L, H&EM
S L SRV LA T TA R, WAL, al LAUL A —EBE RS T
T Z A H &M R ey A o

%1 2004 ~2010EHAM GG HIFE1EZ S

(] VeI & 1E 251 el ENIET
2004 4F| “Karl Lagerfeld for | /R - fi X /R | bt &3k fig

b &S H&M” (Karl Lagerfeld) i

Brkehr - 2 REEE

2005 4 “Stella McCartney fonl (Stella McCart—

B H&M” ney) Lo, Beit
2006 45 “Viktor&Rolf for | Hiwif SHi/RIG | B, k. i

b &= H&M” (Viktor&Rolf) i
2007 4F| “Roberto Cavalli for | Bk - RIRF| | B, L3k, fid

b &= H&M” (Roberto Cavalli) i

JIADRES

2008 4| “Comme des Gar— |(Comme des Gar—| J3t, 3k, fig

&S ons for H&M” ons) i

hfis - A AR

2009 4f| “Matthew Williamson| (Matthew Wil—

Pz for H&M” liamson) Phe. e
2009 4|  “Jimmy Choo for JEAZS

€S H&M” (Jimmy Choo) | %3, Felfi. #
2010 4% “Sonia Rykiel for | ZZJeilk - HIEIR

HZE H&M” (Sonia Rykiel) ke, Bl
2010 4F FarsRAf - SORER

Bz | “Lanvin for H&M” (Alber Elbaz) Yk ek

3.4 BIE “HlLEE" RIRE R

I A PRI 1™ I 3 it R e 3 2 ) 4 2 1 L A L T 9
Wy SR 7 i P 5 2 € 7 ko0 T RS G PRIV
MBS R 35 1 DR A 7 8 B AT R ) A ] e 3 #42. LA
zaradp R A il zarafRAC R 5 1%, i T (oA Hed 32 51

R

Marketing

T Sy AT PU R PRI 17 Il 5 it B (P BE I Z AR A B L1
H&M, HA [ Uniqlo, i 22 [ C&A)(EAL ST TR b, AL % B,
PRI IR R it RS TR T AL o B SR o [ R A A S T
AL RAZ O L it AR LB v, Her A o e S e 5
JC A VY RS VT RF R R ST TR e AR R A, AR
ek A I rh A v e i IR R AR LT T RS, LR

2 MK “pRETE" ARFE MR EE S R g SR

i ilt‘f?:lj PEA | EJIE | SRS | AR | R SeR |RiIT T | AR ]
SR | palel | kel | palel | elE | ealE el | el

ZARA 9 * * * * * * *

H&M | 8 * * * * *

C&A 4 * * *

Uniqlo| 12 * * * * * *

T P KT ARBATT

4 GiE

PRI i e e B i R AR [ T R LRI 4 T
J A G R o 3 5 10T e B R b £l 555 2B [l B i 4 PRI
N RRIRATAEAE TR o X133 2 RN g ™ R SR A ot o P S
R TR PR R R i Ml T LS £ F By R 20 BB AT I A 22 Ll
] PR 0 42 A D) R 2 i o S R SO 8, e A 7 ML ™ i e
T R A SRR AL 5 B P SR P A5 A2 4, BB SR BL T AEIR]
R TE I S o rh IR R el AR A 7, ST TR T A
HATSERAIS IEAEA, v R IR AL BE 05 i gk A 1[I B Lk
A 2 P TART DRI e el Y R 2 ol 7 2 DA 3 T ) 4 10
AN TR BRSSP AL, Al Al
B HRIR

SE

[1] AR Aok 1 1 258 0 WP AR e B ok v s 2 7l TR s
SR A5 98 5 111,2010,(24):166 ~ 167.

[2] http://www.inditex.com/en/who_we_are/stores

[3] http://www.hm.com/cn/store-locator

[4] http://www.uniqlo.com/cn/store/#CN

(5] B2k 85 AR i I 1 B A S Dyt RIS X (M. [ 2521
Jf#t:,2009.

39



