Monthly
HAINAN FINANCE

EXE,E R
, 211189)

HEABARERTAEARM IR — R ERITLE
WERITEEEARFEP R AP O FELSRBHLBFTE P

BALRATEEE P AR 12,
T BARAT B PRI B AR AR

wHE ARG R IRIRIE 2 A EANT KA
BB R, NE M A B @B T &K

I

:F832.2 A :1003-9031(2014)07-0067-04 DOI:10.3969/j.issn.1003—9031.2014.07.12
. Pine I Gilmore (1998)
« . IBM 2008 : oo (1999)
IBM ’ ) sl ,Schmitt (2003)
. (2012) , €l TaSalle  Britton(2003) ,
[2] R 7 R
Toffler(1970), , B, )

:2014-05-26

DELE(1990-), %, MG B A Rl R 2K R F ML L
FOR(1966-), B LB TA, AR FEGFFRP R AL,

2014 7 308 67



Monthly
HAINAN FINANCE

o ’ N
’ o ’
’ o
o ’
’ ’ ’ N
o N b
S ’
’ o
’ ’ ’
’ ) o
, “ 7y 2013 , ,
) p2p \
b N Y
’ ’
o
’
o
() ) )
s ) N )
o 9’ ’
’ N N o
o ’ o
o N ’ ’ ’
o b
) 0
, ()
’ o ) 1
’ ’
o ’ N A Y N
() 0
b N Y o
’ o b o
, 2.
’ ’
o o
) ,
’ o
o ’ ’
o N o
o ~
A ’ o
68 2014 7 308

?1994-2014 China Academic Journal Electronic Publishing House. All rights reserved. http://www.cnki.net



Monthly
HAINAN FINANCE

o
b b b
b o
3 —
b o
. . 2.
o] b
o b
b
o b
’ o
9’ A o
N N N ’
o b
4.
b o
b N
’ N bl Y
o o
3 ” “
o N
”
b b
o ’ N N 3
b o
b
’
Y o 9’
) ’ N Y
b o

\ \ . ) (2013) ,
N N 3 ° , °
’ l9J0
) N N N N N 4.

?1994-2014 China Academic Journal Electronic Publishing House. All rights reserved.

o
—
N
A
’
’
Y
’
o N
9 Y
N N
N
[e]
N N
o
o
’
’
’
N
’
o
2014 7

http://www.cnki.net

308

!

!

69



Monthly
HAINAN FINANCE

, 7 [1]H % % |J. Chris Harreld, £ — % ,F& , 2 £ F E 1
« ” B P B[R] IBM & Ak L5 7 12,2009,
[2] & 4. B FH A5 4 EEHERITINLARKB R,
ATM . 2012-9-11(24).
[3]Toffler, .Future Shock. New York: Bantam Books, 1970.
4 [4]Pine II, Joseph,nd Gilmore,ames H. “Welcome to the
Experience Economy.” Havard Business Review[J].1998,6(7—
8):97-105.
[S]Pine 1II,. Joseph,nd Gilmore,ames H. The Experience
Economy: Work is Theatre & Every Business a Stage [M].
Havard Business School Press, 1999.
[6]Schmitt,ernd H. Customer Experience Management: A
Revolutionary Approach to Connecting with Your Customers.
Hoboken,ew Jersey: John Wiley & Sons,003.
[7]LaSalle,.nd Britton, Terry A. Priceless: Turning Ordi-
nary Products into Extraodinary Experiences[M]. Havard Busi-
° ness School Press,2003.
’ [81F A, B 3. B LR AT 2 BHRATHER F X
’ 2 Ao 2t O] B R4 Rk ,2012(11) :22-25.
° ’ > [9]18 7.4 F& 7 Is & 32 oy % B4R 4T & A ) 3 #F &
’ © [J]. B R4k ,2013(1) :31-36.
> > ’ [10]IBM & e A AF T2 5 F B T 3 4547 = & 41 37 %
> ’ AR E A E T =m0k H5 48X B 1 ARAT R R A #
° ) AT 4 Rk & 4L, 2012(1):43-44.
) , . [P EEATLERERER & X TP BREATR
. . , v AR AT DN EATA R F R 938 4[R).2013.
N o [12]® & .8 B & Q4R AT IR 5 22 B A AT 7 [D] R AR B
N W2 K F AR R,2012.
, [13)3K % . 473 L B W 4R 47 )3 37 B e B2 X [J]. 47 &
, N N #%,2013,293(7) :40-46.
, , , (141007 3% A K R 9 %5 B ARAT Al R A P ke
[J].& "R 5 5% ¥%,2012,400(11) :135-138.
[15]B 4348 Z B M & fk % T 3 L 4R AT 58 S Rk BT 2L
[J]. 3K 4 %% ,2013,362(4) : 14-16.

70 2014 7 308



